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MOUNTAIN VIEW GROUP, LTD. WINS AT AWARD SHOWS

ATLANTA, GA and SCHENECTADY, NY (March 11, 2009) - Mountain View Group, Ltd.
and its client partners were recognized recently by several international creative
communications competitions with prestigious awards for its superior and notable
work in video and digital production.

“Why Not Change the World?,” an engaging film produced for Rensselaer Polytechnic
Institute (RPI) received a CINE Golden Eagle, a Platinum AVA Award, a Gold MarCom
Award, LACP Spotlight, and a Silver Telly Award. The program was commissioned by
RPI's Office for Institutional Advancement.

GE Energy’s employee broadcast, “Energy @ The Half,” was honored with awards at
LACP Spotlight Awards, Marcom Creative Awrads, and the Telly Awards.

Mountain View Group was also recognized for its noteworthy work in commercial
production. In particular, a series of clever spots produced for Stickley Audi & Co.
helped promote the distinguished furniture brand. The Stickley spots campaign
received a Platinum AVA Award and a Bronze Telly Award.

Work completed for Raytheon Company received two additional Telly Awards
recognizing outstanding communications work. “Year in Review,” featured at the
annual Leadership Forum won a Silver Telly Award. The Mountain View Team also
received a Bronze Telly Award for “Space,” which successfully promoted Raytheon’s
space division and raised awareness of its capabilities and resources.

In addition, an executive podcast and website created for GE Technology
Infrastructure has garnered several industry acknowledgments from the AVA Awards,
iNOVA Awards, LACP Spotlight, and MarCom Creative Awards.

Mountain View Group, Ltd. is comprised of filmmakers and communication
strategists, who effectively drive and deliver sustainable change through highly
engaging film, video, and digital media productions, consultation, and planning.
Mountain View blends strategy and creativity to move hearts and minds through
“moving communications.”
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